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Abstract:The digitization of life turned out to be both necessary and salutary for maintaining the continuity of functioning of societies and individuals 
during the pandemic. Meetings with people were mostly held remotely, as were medical and legal consultations or shopping. And although tools for online 
communication were known before 2020, their heyday and widespread use fell on the years of the pandemic crisis. Today, digitization is largely associated 
with all spheres of human life, including those that relate to the creation of close interpersonal relationships.
The aim of the article is to present the conclusions of scientific considerations on the psychological aspects of interpersonal communication in romantic 
relationships in the context of the digitization of life. Models and dimensions of communication in romantic relationships and their importance for human 
functioning are presented. Some psychological aspects of interpersonal communication at three stages of a romantic relationship are discussed, i.e. creating 
a new, close relationship in the network, duration of the relationship in the digital reality and ending the romantic relationship.
Keywords: digitization of life, online communication, offline communication, romantic relationship

Abstrakt: Cyfryzacja życia okazała się zarówno niezbędna, jak i ważna dla zachowania ciągłości funkcjonowania społeczeństw oraz jednostek w okresie pan-
demii. Spotkania z ludźmi odbywały się w większości zdalnie, tak jak konsultacje lekarskie, prawnicze czy zakupy. I choć przed 2020 rokiem narzędzia służące 
do komunikacji w sieci były znane, to ich rozkwit i powszechne wykorzystanie przypadły na lata kryzysu pandemicznego. Współcześnie cyfryzacja w dużym 
stopniu wiąże się ze wszystkimi sferami ludzkiego życia, także tymi, które odnoszą się do tworzenia bliskich relacji interpersonalnych. Celem artykułu jest 
przedstawienie wniosków płynących z rozważań naukowych nad psychologicznymi aspektami komunikacji interpersonalnej w związkach romantycznych, 
w kontekście cyfryzacji życia. Przedstawiono modele oraz wymiary komunikacji w związkach romantycznych oraz ich znaczenie dla funkcjonowania czło-
wieka. Omówiono niektóre psychologiczne aspekty komunikacji interpersonalnej na trzech etapach związku romantycznego, tj. tworzenia nowej, bliskiej 
relacji w sieci, trwania związku w cyfrowej rzeczywistości oraz zakończenia związku romantycznego.
Słowa kluczowe: cyfryzacja życia, komunikacja online, komunikacja offline, związek romantyczny.

Introduction

The word “communication” originates from the Latin 
words “communicare” and “communis”, which mean 
sharing, participating and doing something together 
(Ansari, 2021). Communication means sharing words, 
messages, intentions, ideas and emotions (Alshenqeeti, 
2016; Lamichhane, 2016). People share their thoughts 
and feelings using their verbal and non-verbal skills 
(Ansari, 2021). According to De Vito (2016), inter-

personal communication is a form of communication 
between people who are somehow related and mutually 
dependent, which means that the activities of one of the 
persons affect the other. Interpersonal communication is 
necessary for maintaining healthy relationships based on 
mutual understanding (Ansari, 2021). Without commu-
nication neither an individual nor the whole social system 
could function properly (Ayee, 2013). This process is 
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open and serves not only to pass on information but also 
to create meanings (Lamichhane, 2016). The acceptance 
of mutual differences, even those concerning the ways 
to create messages, is the basis for effective communi-
cation (Nehal, 2017). Regardless of the fact whether 
communication is verbal or non-verbal, its lack makes 
talking difficult (Venter, 2019). In order to make the 
exchange of information effective, it is essential to have 
some communication rules which are respected by the 
parties (Naumovski, Dana, Pesakovic and Fidanoski, 
2016). In the process of two-way communication we 
expect to find some indicators of its effectiveness (Lu-
siawati, 2019). Interpersonal communication can affect 
the future success and is regarded as an important tool 
for mutual understanding, providing instant feedback 
and solving problems that result from disagreements and 
ambiguities (Naumowski et al., 2016; Purnomo et al., 
2021). Persons who can communicate properly are able 
to identify the needs of their communication partners. 
The people who are engaged in communication hope 
that it will result in an increase in confidence, mental 
well-being and mutual satisfaction. A conversation 
can have a positive or negative influence on someone’s 
emotions (Naumovski et al., 2016). Communication 
can be considered effective not only if the interlocutors 
feel comfortable but also if the set goals have been 
achieved. A great part in effective communication is 
played by the emotional intelligence (Nguyen, White, 
Hall, Bell and Ballentine, 2019) and self-confidence of 
the interlocutor (Rais, 2020).

Both technological progress and digitization of 
society contribute to dynamic changes taking place in 
the area of communication (Przywara and Leonow-
icz-Bukała, 2020). Communication, whose essence is 
to pass on information, has been significantly modified 
on all the levels of the McQuail pyramid (McQuail, 
2010). In the present study we adopted the assumptions 
of the mediatization concept (Couldry and Hepp, 
2013). It was agreed on that media should be treated 
as a whole, understood as all the tools used for commu-
nicating, without an attempt to identify the influences 
of individual media or programmes on the recipients. 
The Internet was treated as both the environment where 
various users functioned on different platforms and 
a tool designed for communication. To describe the 
communication processes taking place online and in 

the real world, we used the terms from the current 
literature on the subject. Communication taking place 
in the virtual environment is described by researchers 
as online communication, digital communication and 
internet-mediated communication. On the other hand, 
communication taking place in the real world is called 
offline communication, non-mediated communication, 
face-to-face communication and traditional communi-
cation (Adler, Rosenfeld and Proctor, 2018; Al-Saggaf, 
MacCulloch and Wiener, 2018; Przywara and Le-
onowicz-Bukała, 2020). Based on the literature on the 
subject, we showed the most important differences and 
similarities between online and offline communication.

1. Specifics of online and offline 
communication

The biggest difference between face-to-face com-
munication with a partner and its digital form is 
a lack of non-verbal messages. It has been noticed 
that direct verbal communication is connected with 
numerous non-verbal cues, which results in a lower 
risk of misunderstanding it. A good example can be 
a situation when a person is talking about a happy 
event. In such a case their smile, tone of voice, facial 
expression and body posture confirm the correct 
understanding of the message. This kind of verbal 
communication is characterized by so called richness 
of expression. In the process of communicating by 
e-mail or social media there are much fewer signals 
which can help to read verbal messages. Such a mes-
sage is called colourless and dull (Otondo, van Scotter, 
Allen and Palvia, 2008). Insufficiency of non-verbal 
cues can result in poorer understanding between the 
communicating parties, not getting jokes, as well as 
creating an idealized image of the interlocutor.

However, it is emphasized that according to the 
assumptions of the Social Information Processing 
Theory of J. B. Walther (1992) people communicating 
by means of modern technology devices, without 
non-verbal cues, try to adjust their communicating 
behaviours as much as possible. With time they learn 
to use available options in a more effective way. It has 
been noticed that the text message form can help to 
reveal information which would be difficult to reveal 
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in a traditional conversation. Written communication 
is appreciated by young people who, in this way, can 
better control the way of expressing their thoughts and 
more strongly engage in the conversation, which, in 
consequence, leads to strengthening the relationships. 
Some people consider this form of communication 
safer, especially when they need to touch difficult 
issues or solve problems, and therefore it is believed to 
help to build stronger emotional bonds between the 
partners. It shall be stressed that the research carried 
out in this field so far has provided contradictory results 
concerning the correlation between texting and the 
satisfaction with a romantic relationship (Pollmann, 
Norman and Crockett, 2021).

It is believed that although both text messages 
and other forms of digital communication are helpful 
in the communication process in romantic relation-
ships, they shall not replace traditional face-to-face 
communication. They are also connected with the 
occurrence of specific threats. While texting with 
your romantic partner, there is often a chance of 
disagreement resulting from the wrong interpretation 
of messages. Communication problems are often 
caused by using abbreviations, punctuation mistakes 
as well as the lack of non-verbal communication. 
The incorrect interpretation of text messages can 
also result from the fact that it is difficult to interpret 
emotions when accompanying vocalization is missing 
(Kelly and Miller-Ott, 2018).

Digital communication is also referred to as hy-
per-personal, since it accelerates the strengthening 
of a relationship and facilitates discussing personal 
issues in a conversation. The interlocutors take up 
issues connected with feelings, beliefs or experiences 
( Jiang, Bazarova and Hancock, 2011) faster than in 
a face-to-face conversation. Another feature of this 
type of communication is asynchronicity. In a di-
rect contact, the talking parties do not have so much 
time to give a response and correct it before entering 
it. Asynchronicity also allows the interlocutors to 
make a choice whether to reply to a message or not. 
There is a low level of control over the recipient of 
a message in the aspect of responding to it or giving 
a reply. Digital communication is also described as 

2 https://instytutpokolenia.pl/pdf/SAMOTNOSC_14.11.pdf

permanent. That is because, the contents of conver-
sations are processed, i.e. typed, recorded, stored or 
transferred. Such a situation has both advantages and 
disadvantages. That will certainly make the users be 
more careful while participating in the communication 
process with other people. One of the difficulties re-
sulting from the permanence of communication is the 
phenomenon of disinhibition. It means a tendency to 
spread information regardless of consequences. It has 
been observed that it takes place more frequently in 
mediated communication than direct one, just like the 
phenomenon of flaming (the act of sending angry or 
insulting e-mail) (Adler et al., 2018).

According to Hobbs, Owen and Gerber (2017), 
new communication technologies in the first place 
change the way we can meet other people. In many 
situations popularity may increase opportunities 
for establishing and maintaining interpersonal re-
lationships. However, it has been stressed that the 
researchers point to a weaker satisfaction with these 
relationships as well as smaller attention and mind-
fulness towards a relationship with another person 
(Onyeator and Okpara, 2019).

Currently we can indicate the occurrence of social 
media paradox (Kalsens, 2016). On the one hand, we 
can observe an increase in the number of tools for 
communicating with other people, and on the other 
hand, in numerous scientific findings it has been shown 
that deteriorating mental well-being and loneliness 
are becoming a growing problem of modern societies 
(Akhtar and Khan, 2019). The 21st century is the age 
of loneliness. People more and more often live next to 
each other, not with each other. That was confirmed 
by the results of the study conducted by CBOS, which 
was presented in the report of 2022, entitled “The 
feeling of loneliness in adult Poles”. It was found out 
that the majority of the respondents felt lonely (54%). 
However, this feeling was more frequent in young 
men in the age range 25-34 years, in people who were 
not in a romantic relationship, those who have been 
raised in a family with one parent, people who have 
no children, those who are unemployed or are looking 
for a job, who assess their household situation as very 
difficult and live in big cities.2
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2. Models and dimensions of 
communication in a romantic 
relationship

A romantic relationship is a specific type of interper-
sonal relationship. In the literature of the subject it 
is referred to as a relationship between two people 
characterized by intimacy, passion and commitment. 
Intimacy is the feeling of closeness, unity and bond 
in a love relationship. Passion means drives leading 
to a romance, physical attraction, sexual fulfilment. 
Commitment is a conviction that we love the other 
person and wish to keep this love forever (Sternberg 
and Weis, 2007).

Psychologists believe that a romantic relationship 
can be established and developed thanks to, for ex-
ample, sincere and open communication (Ryś, 1999). 
The quality of communication to a great extent affects 
the success of a relationship between two people and 
the satisfaction with it (Walęcka-Matyja and Szkud-
larek, 2019). According to D. Suwalska-Barancewicz 
and A. Malina (2018), it is essential for the partners 
who are in a romantic relationship to establish a com-
munication pattern that will enable them to perform 
everyday duties as well as understand each other on 
the intimacy level. An effective communication in 
a dyad consists in solving problems in a way that will 
encourage mutual understanding and maintaining 
a close relationship. On the other hand, ineffective 
strategies are related to hostility, lack of empathy and 
chaotic problem solving. Proper communication is 
deemed to be indispensable for each stage of a close 
relationship. This is because it is an important element 
of love and commitment. Proper communication is 
considered to be an effective way to prevent and solve 
conflicts (Suwalska-Barancewicz and Malina, 2018).

In the related literature there are usually men-
tioned three basic interpersonal communication 
models: one-sided, two-sided and three-sided (rela-
tional) ones (Adler et al., 2018; Harwas-Napierała, 
2014). In the first of them communication is done 
only from the sender to the recipient. The sender 
does not care whether the message is received or not, 
i.e. whether there is any feedback. This is a one-way 
action, which does not take into account the sphere 
“between” the people, but only takes place “inside” 

the communicating party and is determined by 
their choices. The two-sided communication model 
takes into consideration the feedback between the 
sender and the recipient. It consists in sending and 
receiving messages. In this sense, communication is 
understood as a series of causes and effects. In this 
model there is a distortion of communication in 
the sphere of assigning responsibility and blame for 
mistakes in the communication process. It is usually 
the partner who is blamed for them. Communica-
tion in these two models is focused on individual 
persons and individual behaviours. It looks different 
in the relational communication model, in which 
the sender and the recipient focus more on the 
subject of communication than on each other. It is 
important what they are doing or can do together. 
In the three-sided communication model it is es-
sential to create new behaviours which can develop 
the partners. In this model, the communication 
responsibility means an ability to respond, not 
a blame, a mistake or a merit. An individual person 
can make the matters go in the positive direction. 
It is noted that these models are not to be found in 
their pure form (Harwas-Napierała, 2014).

A key factor for proper communication in a ro-
mantic relationship is an ability to send clear and 
comprehensible messages, consistent with the sender’s 
intention (Cutrona and Suhr, 1994). It is also impor-
tant to be able to communicate in a way close to the 
assumptions of the relational interpersonal commu-
nication model. Adopting the three-sided model shall 
not imply the need to look for the party who is guilty 
for the communication problems. Moreover, it shall 
create better conditions for behaviour modification 
(Harwas-Napierała, 2014).

M. Plopa (2006) distinguished three significant 
dimensions of communication in a dyad – support, 
commitment and depreciation. Support means pro-
viding each other with positive reinforcements. It in-
cludes interest in the partner’s everyday activities, 
accompanying them in difficult situations, providing 
help with solving problems. Support also means 
respect and acceptance for the behaviours of the 
other person. Additionally, it is important for this 
communication dimension to appreciate the efforts 
which the partner is taking in order to develop the 
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relationship as well as the fulfilment of their obliga-
tions. Commitment is an affiliation of the partner, 
showing them warm feelings, paying attention to 
their uniqueness and importance. It is present not 
only in verbal communication but also in non-verbal 
one, expressed by such gestures as: hugging, petting, 
kissing. Commitment in the communication in a re-
lationship also means spicing free time, looking for 
mutual interests, active listening, meeting the part-
ner’s expectations and preventing conflicts. Another 
important element is gradual discovering information 
about each other, which helps to better know each 
other’s needs, expec tations, moods and emotions. 
Additionally, Plopa (2017) emphasizes that this aspect 
of communication in a close relationship is positively 
influenced by satisfying sexual life. On the other 
hand, the dimension of Deprivation is demonstrated 
by showing each other hostility. This attitude can 
include verbal violence, outbursts of anger, insulting, 
shouting. It is connected with the lack of respect for 
the right of the partner to remain silent, to refuse 
to respond, to have different views or to protest. 
Deprivation in communication also means a desire 
to dominate the partner, to take control over them 
and use manipulation. Depreciating of the other 
person consists in ignoring them, teasing them and 
lowering their self-esteem (Plopa, 2006). In the study 
of M. Ryś and others (2020) it was proved that there 
was a significant correlation between using commu-
nication depreciating a person and their belief that 
they were not loved (Ryś, Greszta and Śledź, 2020).

Numerous psychologists point to a special im-
portance of affective communication in a romantic 
relationship (Floyd, Pauley and Hesse, 2010; Walęc-
ka-Matyja and Szkudlarek, 2019; Ryś et al., 2020). 
It is expressed in a verbal and non-verbal way. In the 
first case, it is done through giving information that 
you like and love the partner, providing support to the 
partner as well as complimenting them. Non-verbal 
signals include touching, displaying affection, care, 
holding the partner’s hand, hugging, petting or kiss-
ing. In this way people initiate close interpersonal rela-
tionships and accelerate their development. Affective 
communication contributes to experiencing higher 
satisfaction with a relationship with another person. 
Researchers have identified a lot of effects beneficial 

for the functioning of a human being, related to using 
affective communication. K. Floyd (2002) indicates 
that the people characterized by a high intensity of 
this type of communication are generally happier, 
socially more active and mentally healthier. On the 
other hand, the people with a low level of affective 
communication more often experience stress, depres-
sion symptoms and social isolation. It has also been 
found out that an affective message, which lowers 
the stress level, influences a human being not only 
when they receive it but also when they pass it on. 
It has been proved that there is a significant corre-
lation between emotional communication received 
from a close person and one’s hormone management 
(Floyd and Riforgiate, 2008).

3. Role of communication in 
a romantic relationship

The results of numerous studies confirm that proper 
communication is one of the most important factors 
determining the feeling of satisfaction with close 
relationships. In the study of M. Jitaru (2020), the 
author checked the correlation between satisfaction 
with a romantic relationship and communication 
patterns. In order to do that, 121 young women from 
Romania were tested, using the shortened version of 
Communication Patterns Questionnaire (Christensen 
and Heavey, 1990). It was shown that there was a sig-
nificant correlation between communication patterns 
and satisfaction with a romantic relationship. Com-
munication patterns also appeared to be a predictor 
of satisfaction with a close relationship. The findings 
from the study of Jitaru (2020) are congruent with 
the previously obtained results, which verified the 
same correlations (Heavey, Layne and Christensen, 
1993; Heavey, Christensen and Malamuth, 1995; 
Gottman and Krokoff, 1989; Madahi, Samadzadeh 
and Javidi, 2013). In the study of S. Jolin and others 
(2022) conducted on 311 Canadian pairs in the 
period of 1 year, it was found out that the negative 
communication quality in both the partners was 
a significant predictor of their satisfaction with the 
relationship over time ( Jolin, Lafontaine, Brassard 
and Lussier, 2022).
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Furthermore, it is believed that an important 
component of close partner relationships is open 
communication in the area of sexuality. It is one of 
the key factors ensuring the maintenance of sexual 
health and fulfilment of needs (Liberacka-Dwojak 
and Izdebski, 2021). A multi-level meta-analysis 
conducted by A. B. Mallory (2022) showed a posi-
tive correlation between communication concerning 
sexuality and satisfaction with a romantic relation-
ship as well as sexual satisfaction (Mallory, 2022).

Psychologists agree that the quality of communi-
cation in a romantic relationship plays an important 
part in the mental health of the partners. In the 
study of M.G. Pereira and others (2022) some cor-
relations were discovered between communication 
in romantic relationships and mental and physical 
health. The surveyed group consisted of 298 students 
living in the USA who were engaged in a romantic 
relationship in the time of the research. The results 
of the analysis showed a positive correlation between 
the communication pattern in a dyad and their 
mental and physical health as well as a negative 
correlation between a destructive way of commu-
nication and the state of health, both mental and 
physical. It was also proved that the partners who 
used more destructive communication patterns 
were less willing to forgive and forget. The authors 
emphasize the importance of therapeutic measures 
designed for improving communication skills. First 
of all, it is essential to strive to reduce the use of 
destructive communication patterns in a dyad and 
develop the capacity to forgive (Pereira et al., 2022).

In the last twenty years, the development of 
digital media has caused significant changes in 
many spheres of everyday life, including partner 
relationships. The Internet is not only a virtual place 
of partners’ meetings, but it also affects the existing 
relationships in a significant way, e.g. helping to 
maintain long-distance relationships. However, new 
technologies are also connected with some threats, 
which can lead to the breakup of a relationship. 
In the further part of this study we analysed the issue 
of the influence of communication technologies 
on the psychological aspects of romantic relation-
ships – from its initial stages to some behaviours 
after the breakup.

4. Psychological aspects of online 
communication at the stage 
of establishing a romantic 
relationship

Currently we are observing an increase in the use 
of smartphones. According to F.C. Yam (2023), 
these devices have a lot of functions which enable 
individuals to satisfy their needs. Thanks to their 
phones, people can join social networks, play favour-
ite games, do shopping, look up information and 
learn, using the Internet for all the activities (Soni, 
Upadhyay and Jain, 2017). One of the consequences 
of this phenomenon is addiction to technologies 
(Davey et al., 2018).

Until recently the Internet users needed a special 
environment consisting, for example, of a desktop or 
a laptop, to be able to make a bank transfer or order 
some food online. At the moment, thanks to smart-
phones, barriers of this kind have been eliminated. 
Due to this fact, people can be continuously occupied 
with their phones even if they communicate face-to-
face with another person (Al-Saggaf et al., 2018).

In 2020 there were 3.8 billion of active social 
media users, which accounts for 49% of the whole 
world population. They spent approximately 2 hours 
and 24 minutes a day on these platforms (We Are 
Social & Hootsuite, 2020).

Due to the widespread availability of the Internet, 
there have appeared quite new solutions for dating, 
which has significantly changed its face. In 2019 
30% of the American population declared using 
dating platforms online, 23% of whom met with the 
potential partners offline. What is more, 12% of the 
users had serious relationships or got married with 
the persons they had met online (Bernard, Vintila 
and Tudorel, 2020).

The Internet is an unlimited space, where an 
individual can find a lot of potential partners. In the 
digital world, the number of candidates as well as re-
lated interaction opportunities is much bigger than in 
the offline reality where direct interactions take place. 
We can meet new people not only through dedicated 
applications, like Tinder, but also on different social 
platforms, such as Facebook or Instagram. They are 
willingly chosen by the users to create romantic inter-
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actions. That affects the candidate selection process 
(Finkel, Eastwick, Karney, Reis and Sprecher, 2012; 
Hobbs et al., 2017; Ward, 2017).

Online dates are a social media service, which 
focuses on providing the users with opportunities of 
entering into romantic relationships, including long-
term ones (Breward, Hassanein and Head, 2017). 
Some researchers checked people’s motivation for 
using this type of services. The main reasons include: 
sex, friendship, romantic relationship, travelling 
together, willingness to improve self-esteem and 
entertainment (Ranzini and Lutz, 2017; Ward, 2017).

According to R. Buhas (2014), a key factor which 
can make a relationship established online develop 
and turn into a romantic one is communication. 
What is important is an open, sincere dialogue and 
providing true information about yourself. Thanks 
to communication continuity and sincerity, the 
people who met online build trust to each other and 
increase the likelihood of success of their romantic 
relationship. The respondents who took part in 
the study of Buhas (2014) emphasized the role of 
emotional support. Good communication helps the 
users to make a decision to transfer the relationship 
to everyday life and meet offline. An important 
factor for meeting offline is also a geographical dis-
tance. Except the quality of communication and the 
distance, other motivators for making a decision to 
continue the relationship in the real world appeared 
to be: trust, intimacy and the feeling of mutual love 
(Buhas, 2014).

The results of the research conducted by B. Nayar 
and S. Koul (2021) confirm the fact that the success of 
online dating depends on the trust between the users 
and the degree of intimacy that they have managed 
to create during the online communication. There-
fore, it is important to be open for the interlocutor, 
reveal some information about yourself and build 
communication based on mutual trust. The greater 
the trust to the interlocutor, the bigger the chance 
for the success of the new relationship (Nayar and 
Koul, 2021).

Some interesting research findings were obtained 
by T. van der Zanden with others (2022), showing 
a positive impact of the originality of a text posted 
on a dating portal on the impression it made on the 

users. The messages considered original were charac-
terized by an interesting style, unusual metaphors and 
revealing some personal information. It appeared that 
this kind of text originality was positively correlated 
with the assessment of the intelligence and the sense 
of humour of its authors. Also, an important thing 
for making a positive impression in the Internet is to 
use a flawless language in online messages. Linguistic 
errors visible on a dating profile have a clearly negative 
influence on how attractive a potential partner may 
seem to another person (van der Zanden, Schouten, 
Mos and Krahmer, 2020).

A barrier for the creation of new romantic re-
lationships on the Internet can be the fact that the 
young adults looking for love online can become 
victims of cybercrime and abuse connected with 
cyber-dating (Deans and Bhogal, 2019). It happens 
that some people fabricate information about them-
selves or hide some inconvenient facts (Chen, Yuan, 
Feng and Archer, 2021). It has been proved that 
people sometimes create an image of the ideal self. 
Men usually tend to falsify the information about 
their income, the purpose why they want to enter into 
contact and their stature. Women, on the other hand, 
more often provide untrue information about their 
weight. Moreover, they often post photos in which 
they look more attractive than in reality. In order to 
achieve this effect, they retouch the photos (Prieler 
and Kohlbacher, 2017).

Interesting results were obtained in the study 
carried out on a group of 309 Chinese users of dating 
portals (Peng, 2020). It was proved that as many as 
83% of the respondents entered false information 
to their profiles. For example, a man who was 173 
cm tall ticked the stature of 175 cm in his profile. 
That shows how the users may try to increase their 
attractiveness using little lies in order to encourage 
potential partners to enter in contact with them. 
The most frequent manipulation used by the re-
spondents was posting an inauthentic profile photo. 
In their profiles the examined daters more often used 
lies and ambiguities than evasion and omission. 
Interpreting this behaviour, we may think that with-
holding information probably does not allow us to 
draw other people’s attention effectively. For example, 
the answer “I do not know” or leaving an empty box 
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while answering the question about your stature will 
give the impression of insincerity. On the other hand, 
giving a false answer enhancing the attractiveness 
of the profile user can be encouraging for making 
a contact (Peng, 2020).

It is stressed that the people who use dating servic-
es are characterized by a lower level of self-esteem than 
the ones who do not do that (Bernad et al., 2020).

The researchers also checked whether there were 
correlations between personality traits and using 
dating services and applications. The studies carried 
out by E. Timmermans and E. de Caluwé (2017) 
proved that the single people who used Tinder were 
more extravert and open to new experiences than 
the singles who did not use it. On the other hand, 
the single people who did not use Tinder obtained 
higher scores for the trait of conscientiousness than 
the single users of Tinder. No statistically significant 
differences were found between the compared groups 
of examined people in the area of agreeableness and 
neuroticism (Timmermans and de Caluwé, 2017).

From the application point of view, it is impor-
tant for the developers of dating services to plan 
and implement effective solutions which will help 
to take care of the safety of the users (Mosley and 
Lancaster, 2019).

5. Psychological aspects of online 
communication at the stage of an 
ongoing romantic relationship

Currently, with technological progress and increasing 
digitization of the society we can observe some chang-
es that take place in the realization of social roles, in 
the area of establishing interpersonal relationships and 
in communication (Przywara and Leonowicz-Bukała, 
2020). The researchers particularly draw our attention 
to increasing problems in interpersonal communi-
cation (Davey et al., 2018). Since, people seem to 
be continuously occupied using their phones, even 
in the situation when they are communicating with 
another person face-to-face (Al-Saggaf et al., 2018). 
We observe a gradual increase of this phenomena as 
well as a decrease of commitment in a direct inter-
action when compared with the time spent with the 

smartphone (Luk et al., 2018; Yam and Kumcagız, 
2020). To distinguish such behaviours from the 
problematic use of the smartphone, the researchers 
have introduced a new term – phubbing (Yam and 
Ilhan, 2020). It is a combination of the words “phone“ 
and “snubbing“. This state is described as focusing 
attention on the smartphone during a face-to-face 
interaction and characterized by a decreased interest 
in the surroundings. It is more about spending time 
following the contents on the phone than communi-
cating directly with the people who are next to you 
(Luk et al., 2018; Youarti and Hidayah, 2018). It is 
believed that phubbing has a negative influence on 
interpersonal communication (Chotpitayasunondh 
and Douglas, 2018). Behaviours of this type can also 
cause problems in romantic relationships (Krasnova, 
Abramova, Notter and Baumann, 2016; Carvajal, 
2017; Roberts and David, 2016; Vanden Abeele, 
2020; Wang, Xie, Wang, Wang and Lei, 2017), as they 
make people feel ignored and worthless. There has 
been found a correlation between phubbing and 
marital satisfaction (Carvajal, 2017). Moreover, it 
is worth paying attention to the fact that the people 
who are characterized by a high intensity of phubbing 
also show a high level of the feeling of loneliness 
(Błachnio and Przepiórka, 2019).

The researchers of this phenomenon also suggested 
a term which refers to the degree in which individuals 
are distracted by their smartphones during a direct 
communication with their romantic partners – partner 
phubbing (Roberts and David, 2016). That includes 
situations in which the partner often breaks up com-
munication to check messages in their smartphone and 
refocuses attention on this content. Partner phubbing 
makes the partners feel psychologically neglected 
(Wang et al., 2017). Research shows that this kind 
of behaviours has a negative impact on romantic re-
lationships (Gonz´alez-Rivera et al., 2018; Krasnova 
et al., 2016; Roberts and David, 2016). Phubbing is 
a serious problem and a more and more common risk 
factor for the durability of interpersonal relationships, 
including the romantic ones (Yam, 2023).

Some interesting results concerning the under-
standing of the effects of texting in romantic relation-
ships were presented in the study of D. Halpern and 
J. E. Katz (2017). The results of the two-wave, repre-
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sentative panel study, carried out a year apart, were 
formulated in three main conclusions. First, it was 
proved that compulsive or intensive text messaging 
might lead to the worsening of the quality of a close 
romantic relationship. On the one hand, a contact by 
a mobile phone is a symbol of commitment for the 
couples ( Juhasz and Bradford, 2016). With the use 
of digital communication they can support and be 
emotionally available for each other even if they are 
physically absent. Smartphones can also play a positive 
part at the stage of building a romantic relationship 
when the partners are physically apart from each 
other. On the other hand, the study showed that the 
negative impact of text messaging on the quality of 
a relationship prevailed, especially if this activity was 
done frequently and in the presence of an important 
person. Text messaging can make individual persons 
become less sensitive to the needs of other people, 
which leads to conflicts and decreases the level of 
intimacy. The second conclusion from this study 
referred to a negative influence of texting in the pres-
ence of the partner on intimacy in the relationship. 
Intimacy, according to Halpern and Katz (2017), is an 
interactive process initiated by the fact that a person 
reveals their important matters, needs and emotions. 
Their partner responds to that and this interaction 
leads to a greater understanding, the sense of being 
appreciated and taken care of during the relation-
ship. A necessary condition for the development of 
a close relationship is demonstrating mindfulness 
by the partner. Although text messaging takes only 
a small part of a day, the user is forced to share their 
attention between the phone screen and a face-to-face 
interaction with the close person. As a result of such 
a competition you will have to break up the direct 
conversation in order to send a message. The research-
ers formulated the hypothesis that considering the 
upper limits of cognitive resources engaged in social 
behaviours, using electronic devices in the presence 
of the partner may have a harmful influence on the 
intimacy level in the relationship. The study results 
indicate a cognitive withdrawal of the partner from 
the face-to-face interaction during text messaging, 
which decreases mutual openness since it is read as 
a lack of empathy. There are two clear differences 
between text messaging and using other media, for 

example television. Firstly, smartphones are more ad-
justed to individual needs, which significantly affects 
the inclinations developed by the people. Secondly, 
the interaction with other users is more cognitively 
involving than other kinds of media. People show 
a tendency to respond to communication initiatives 
and feel obliged to reply to what the other person is 
writing/saying. Therefore, it is more difficult to reg-
ulate our own behaviour in this respect than in case 
of using other media, especially those of a one-way 
nature. Thirdly, the results of the study allow us to 
find a causation between text messaging and a lower 
assessment of the quality of a romantic relationship 
(Halpern and Katz, 2017).

Another cause of conflicts in romantic relation-
ships can be the way in which the partners use social 
media. Especially, if they differ in respect of the needs 
related to expressing themselves online and sharing 
private information. There can appear a disagreement 
about the relationship status shared on Facebook. 
If the partner describes their status as “single” and 
does not post any photos with their partner, that can 
be interpreted as the will to attract potential admirers.

Another behaviour which can cause tension in 
romantic relationships is monitoring the partner in 
social media. Some people create false profiles to 
check the activity of their partner on the Internet. 
It sometimes happens that a wrong interpretation 
of messages, comments, posted photos and likes 
inevitably leads to conflict (Arikewuyo, Abdulbaqi, 
Omoloso, Lasisi and Arikewuyo, 2020).

The study of Hammond and Chou (2015) proved 
that the Facebook users who often update their sta-
tuses and profiles are more strongly concentrated on 
the activity online than on their partners. They can 
be more interested in sharing their experiences with 
their friends from the Internet than communication 
and building the relationship with the romantic part-
ner. The people who often think about interaction 
on Facebook become less inclined to make efforts 
in order to maintain a good quality of a romantic 
relationship than those who do that less often (Ham-
mond and Chou, 2015).

Another threat related to new communication 
technologies is online betrayal. Social media make 
it possible to communicate online with alternative 
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partners, which can lead to problems in a relation-
ship, separation or even a divorce (McDaniel and 
Drouin, 2017). In the study of G. M. Lazarescu and 
M. Vintila (2021), the authors identified some varia-
bles which allow us to predict with high probability 
some behaviours that can indicate someone’s infidelity 
committed in the online environment. The first of 
them is the time spent in social media. The more 
time a person spends in social media, the more likely 
it is for them to enter into a romance. The second 
factor is the degree in which technology intervenes 
in our everyday lives. The more the partners use the 
opportunities created by the Internet, instead, for 
example, spending this time talking with the romantic 
partner, the more likely it is, at least for one of them, 
to engage in a competitive interpersonal relationship 
on the Internet (Lazarescu and Vintila, 2021).

6. Psychological aspects of online 
communication at the stage of 
ending a romantic relationship

The Internet plays an important role also at the stage 
of ending a romantic relationship. It has been proved 
that parting with the partner translates to behaviours 
demonstrated by social media users. L. Fejes-Vékássy, 
A. Ujhelyi and L. Faragó (2022) examined how the 
activity of Instagram users changed depending on 
the phase of a relationship. It was noticed that a new 
romantic relationship diverted their attention from 
the online space, which translated to a decreased 
activity on Instagram. The users in the first phase 
of the relationship were inclined to post more sig-
nificant and private contents. At this stage only the 
acquaintances perceived as very important were 
shared on the platform. On the other hand, the role 
of Instagram increased at the stage of parting with 
the partner. After breaking up the relationship, the 
users usually used the social media platform to follow 
the activity of their ex-partners and their new other 
halves. The users could send direct messages to their 
ex-partners and the frequency of this activity grew. 
In this way, for example, some photos important for 
the recipient were sent. Apart from that, the motives 
of the shared contents and photos changed. The users 

tried to post materials in which they looked attractive 
and wanted to show their best side. Their motivation 
was to show their ex-partners how attractive they 
were and how many likes and positive comments they 
got. After parting, the majority of the respondents 
removed the photos connected with their previous 
relationship, only few of them decided to keep them 
longer (Fejes-Vékássy et al., 2022).

A negative phenomenon which is getting par-
ticularly stronger on the Internet is ghosting. It means 
a practice of breaking up a romantic relationship with-
out any explanations and communication. The person 
who chooses this form of ending a relationship with-
out notice disappears from the life of their partner just 
like a ghost (LeFebvre, 2017; LeFebvre et al., 2019). 
This kind of parting is facilitated by new technologies. 
It is easier to notice some signs indicating a threat of 
being rejected by the romantic partner in a face-to-
face contact. People communicate in different ways 
that their need of a close relationship is unfulfilled, 
which makes them want to enter into contacts with 
new partners. In case of ghosting, the partners end 
their relationship by sending a text message or grad-
ually reducing online interaction until it completely 
disappears. Ghosting seems easier than breaking up 
face-to-face. It has been noticed that young people 
use such a method of ending a relationship, especially 
at its early stage (Pancani, Aureli and Riva, 2022). 
Ghosting is also a popular practice of withdrawing 
from friendships on dating portals and applications. 
This behaviour is not necessarily connected with bad 
intentions. But for the people affected by ghosting, it 
is a particularly unpleasant experience and connected 
with a decrease in self-esteem and well-being (Tim-
mermans, Hermans i Opree, 2021). The research 
on the correlation between attachment styles and 
ghosting shows that the victims of ghosting are usually 
persons with the anxious ambivalent attachment style 
whereas the ones who prefer ghosting as the form 
of ending a relationship are people characterized by 
the avoidant attachment style (Powell, Freedman, 
Williams and Green, 2021).

Another disadvantageous activity that appears in 
social media connected with ending a close relation-
ship is orbiting. It is stressed that this phenomenon 
takes place in the online world. It means that after 
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parting the orbiting persons are still active in the 
online community of their ex-partners. They view 
the history of their entries, post comments, likes, 
share their posts. Such behaviours are difficult to 
interpret for the ex-partner and they increase their 
confusion. The recipients may think that this is 
an attempt to fix the relationship. But orbiting is 
only a temporary activity of following, controlling 
the ex-partner without any will to enter into direct 
communication. That has a negative impact on the 
affected person’s well-being (Pancani et al., 2022).

A very serious threat that affects the ex-partners 
in the virtual reality is cyberstalking. It is a form of 
stalking by means of digital technologies. It can 
include such activities as: threatening messages, 
buying and selling goods online under the name of 
the victim, creating fake accounts on social media and 
internet sites under the name of the victim, posing 
as someone else in order to win the victim’s trust 
and obtain some information about them, posting 
online adverts on behalf of the victim and sharing 
their contact data on the Internet (Eichenberg, Huss 
and Küsel, 2017).

The persons for whom the romantic parting is 
a traumatic experience will probably follow the online 
activity of their ex-partners. This kind of activity may 
delay emotional recovery. The people who experience 
a high level of suffering caused by breaking up the 
relationship should consider giving up their habit of 
following the ex-partners on social media temporarily 
or for ever (Fox and Tokunaga, 2015).

In some countries it is possible to apply for an 
online divorce if it is uncontested. New technologies 
are also used in family mediations. In 2009 in the 
Netherlands, there was a pilot project which con-
sisted in conducting mediations in divorce cases by 
means of online tools. This project was assessed by 
the participants. Only a small number of the couples 
used of the help of a legal adviser during the online 
mediation. The majority of the surveyed couples 
(79%) declared that they had managed to work out 
an agreement acceptable for both the parties. The very 
form of online mediation got a positive assessment 
from the respondents. An online meeting can help 
couples to focus on the most important things. Emo-
tional aspects of the conflict have a weaker influence 

on the developed solutions than in case of offline 
meetings. If it is too painful for one of the partners 
to face the other one, this form enables carrying out 
a conversation without vision. When you know the 
other person well, a lack of non-verbal communi-
cation shall not make it difficult to read the other 
party’s intentions (Eichenberg et al., 2017).

Conclusion

In modern times a person needs to be able to adapt 
to social functioning in two parallel, interpenetrat-
ing worlds, i.e. the real offline one, where direct 
interpersonal interactions are taking place, and the 
online one with mediated interactions which are 
typical of this kind of reality. That brings about the 
need to continuously improve and update the skill 
of using new media in everyday life. Considering 
the impact of modern communication technologies 
on the quality of interpersonal relationships, the 
researchers take two completely different stands. 
Cyberpessimists think that the magic of internet 
contacts has a destructive influence on the sense 
of community. Moreover, unlimited availability of 
communication devices during meetings lowers the 
quality of contact and suppresses conversation in 
the same way as continuous availability of people 
contributes to establishing artificial relationships 
(Onyeator and Okpara, 2019). On the other hand, 
cyberoptimists assume that the relationships initiated 
online can be equally deep and satisfying as the ones 
established in the real world (Grieve, Indian, Wit-
teveen, Tolan and Marrington, 2013). They believe 
that it is not so important to replace the real world 
relationships with the Internet ones but rather to 
extend and strengthen them.

Psychologists emphasize the role and impor-
tance of interpersonal relationships developed on 
the basis of the proper communication process. It is 
believed that although the way of communicating 
and maintaining romantic relationships is being mod-
ified, their essence remains unchanged. The values 
resulting from close interpersonal relationships are of 
a timeless and universal nature, regardless of the fact 
whether they are established in the online or offline 
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world. Since they contribute to better health, greater 
satisfaction with life as well as reduce the feeling of 
loneliness and anxiety (Ansari, 2021; Grieve et al., 
2013; Walęcka-Matyja and Janicka, 2021).

Establishing a close interpersonal relationship 
is a fundamental need of a human being, their 
self-esteem being an indicator of how it is ful-
filled. The sense of being accepted, appreciated 
and included in a wider network of interpersonal 
relationships is indispensable to feel satisfaction 
with life. In romantic relationships people are able 
to satisfy the needs which are important for their 
proper development, such as the need of love, secu-
rity, belonging, intimacy, affirmation, acceptance, 
close contact, emotional support and meaning 
(Parol, 2013). It has been found out that the per-
sons who assess their relationships as satisfying 
more often put their partner’s needs above their 
own ones. In compatible romantic relationships 
based on attachment and intimacy, the partners 
demonstrate respect for the different needs of the 

parties (Dakowicz, 2011). The level of meeting 
the needs indirectly reflects the intensity of the 
partner’s empathy. The higher it is, the greater the 
satisfaction with the relationship. That is because 
empathy affects the quality of the communication 
process, conflict solving as well as the readiness to 
take up actions which lead to satisfying the needs 
of a close person. Since, communication based on 
feelings and emotions includes an element of active 
listening connected with attention focused on the 
feelings and attitudes of the interlocutor. Its aim 
is to take the perspective of the close person and 
offer support (Floyd, 2002).

The problem matter of online and offline com-
munication in romantic relationships taken up in 
the possibly multifaceted way in this article does not 
exhaust the wide range of related issues. However, 
it makes us reflect upon its modern form and some 
effects resulting from it and it also indicates some 
possible activity directions in the area of providing 
psychological support.
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